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From Farm to Market, From Local to Global.
A Modern, Integrated, and Sustainable Agricultural Value Chain Platform

Building a Stronger Agricultural
Future for Myanmar

OUR VISION

To be Myanmar's leading integrated agricultural platform that connects
farmers, markets, businesses and consumers through modern infrastructure,
technology and sustainable practices—creating value for all.

&< ho@maex.com.mm
@ www.maex.com.mm
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O Market Expansion

Develop new wholesale
markets in major
agricultural regions

Cold Chain Network

Build modern cold storage
and reefer facilities
across the country

Agri Processing Parks

ooo|  Establish processing hubs
for fruits, vegetables,
grain, oilseeds, etc.
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Quality standardzation,
packing, certification and
global market access

Sustainability Leadership

Waste management, renewable
energy, sustainable farming
and climate-smart solutions
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>

Higher incomes for farmers
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Lower food prices for consumers
Reduced food waste

Stronger agricultural economy
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